2006 Taipei International Building Materials,
Kitchenware, Furniture & Lighting Exhibition

Exhibition Period : Nov. 17 to Nov. 20, 2006 (10 a.m. to 6 p.m.)

Exhibition Venue : Hall 1, Taipei World Trade Center

Organizer : Economic Daily News, the United Daily News Group

Assistant Business Promotion Unit : Crown King International Co., Ltd. 

Supporting Units : 

Construction and Planning Administration, the Ministry of Interior

       Architecture and Building Research Institute, the Ministry of Interior

       Interior Design Association, ROC

       National League of Kitchenware Business Association, ROC

       Taiwan Ceramics Industry Association

       Taiwan Green Building Development Association

        Taipei City Building Materials Business Association

        Taipei City Stone Materials Business Association  
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A. Exhibition Features: 

· Powerful Advertisement and Promotion Plan

Agenda for Advertisements and Promotion

1. First Wave

Internet marketing, reports in print publications, advertisements in various media of the United Daily News Group: 

The organizer will arrange news reports and advertisements in various media of the United Daily News Group to solicit buyers and consumers to visit the show, including United Daily News, Economic Daily New, Min Sheng Daily, United Evening News, Star Daily, udn.com, the dedicated website for the show, and China Economic News Service. Electronic news and exhibition messages will be disseminated extensively to subscribers, businesses in the line, buyers, industry association, government organizations, and procurement units, so as to encourage more buyers to visit the show and boost the exhibition effect. 

2. Second Wave

Electronic media (radio broadcast and TV), print publications (newspapers and magazines), banners, and advertisements: 

During the exhibition period, Economic Daily News will publish special exhibition section, exhibition supplement, and large-space exhibition announcement. It will also arrange advertisements in TV, related professional magazines, business magazines, and radio broadcast, as well as on bus bodies, to extensively invite businesses and consumers to visit the exhibition. It will also erect roadside banners to intensify the promotion and augment the exposure of the exhibition. 

3. Advertisement: 

Press Conference, Exhibition Spokesman, On-Site Events and Forums: 

Produce show advertisements featuring exhibition spokesperson, organize on-site events and professional forums on construction, design, and décor, and arrange reports and coverage in media. 

Extensive Invitation to Professionals: 

The organizer will provide free invitation cards for use by exhibitors to invite businesses and consumers to visit the exhibition, and will send mails to members of architects and designers’ associations, inviting those professionals to visit the show. 

4. The Fourth Wave 

Arrange coverage by media: 

Create topics during the exhibition period, to increase the coverage of the exhibition by media. 

· Advertisements Arrangements for the 2005 edition of the Show 

	Cable TV
	Ran 2,598 spots of advertisements in cable-TV news channels, including TVBS, TVBS-N, Eastern, CTI TV, Era, Formosa TV, US TV, and Super TV

	TV Commercials 
	Produce four versions of commercial spots for the exhibition

	Magazine Ads
	Ads on a number of business and financial magazines, as well as on their websites

	Radio Broadcast
	200 20-second ad spots at radio broadcast stations with large audiences in northern Taiwan (UFO, Voice of Taipei, HIT FM, Golden FM, Best FM, the Broadcasting Corporation of China, and Public Radio System) before the exhibition

	Newspapers
	United Daily News, Economic Daily News, Min Sheng Daily, Apple, and Liberty Times

	Websites
	The dedicated website for the exhibition, 3Design Building Materials News Site, and home page of Wanpao Weekly, and on-line papers

	Others
	TV highlight news, coverage of on-site events (beautiful-leg competition, model shows) by various news media


· Publishing of Special Show Publication

1. Publishing the special show publication “2007 Fashion Building Materials,” which will be printed in full color for free distribution to visiting business representatives and public at the show ground, so as to help exhibitors further explore the market afterwards. 

2. Exhibitors with one to two booths will be entitled to a quarter-page ad in the special show publication; those with three to four booths will be entitled to a half-page color advertisement; and those with five or more booths will be entitled to one full-page color ad, providing exhibitors a additional chance of exposure in print publication. 

3. Exhibitors with enlarged space for ads in the special show publication can enjoy 50% discount. 

4. The publication will be mailed, free of charge, to domestic related businesses, procurement units, organizations, and groups, to effectively boost the sales opportunities of exhibitors. 

* Professional Showground Services and Preferential Measures

1. Exhibitors with five or more booths can enjoy 50% discount for running commercial advertisements in the Economic Daily News during the exhibition period. Exhibitors with four or less booths will be entitled to 34% discount. 

2. The organizer will run on-line exhibitions via Linking Digital Co., Ltd. and 3Design Building Materials Website to help exhibitors undertake around-the-clock marketing activities and boost their business opportunities. 

3. Professional exhibition planning will facilitate purchase by visitors, thereby boosting exhibition effect. 

4. In addition to free basic partition, the organizer also provides fixed amount of free services and preferential treatment for water and electricity engineering (see charge tariff), enabling exhibitors to enjoy the highest cost-effective exhibition services. 

5. Contracted forklift engineering company will provide leasing services at preferential rates at the showground. 

6. Contracted hotels will provide accommodations services at preferential rates to exhibitors. The organizer will publicize the list of contracted hotels and explain preferential measures during the coordination meeting with exhibitors. 

7. The business center at the showground will provide information hardware, Internet communications, and other related services to exhibitors. 

* The Establishment of Dedicated On-Line Exhibition Website

1. The organizer will establish a dedicated website for the exhibition (http://act.udn.com/building/index.html), proving exhibitors a free far-reaching marketing channel for one year. 

2. 3Design Building Materials Website will run an on-line version of the show and provide on-line packaged promotional services to exhibitors at preferential rates. 

B. Objectives of the Exhibition

* Recommend various quality building materials and related products, to help businesses in the line expand markets. 

* Upgrade the product quality of building materials and related industries, promote exchanges between manufacturing and marketing. 

* Discover current topics and grasp market trend, creating mutual prosperity for the related industries of housing sales, building materials, interior décor, and designs

. 

C. Professional Sub-Areas

* Building Materials and Décor Area    * Ceramics and Toilet Equipment Area   * Green Building and Green Building Materials Area  * Stone Material Area     * Kitchen Ware Area   * Furniture Area

* Real Estate Area  *Lighting Technology Area   *Fire Fighting and Disaster Prevention Area

D. Exhibition Specifications

* Exhibition Qualifications 

Companies with exhibits complying with the nature of the exhibition are welcome to attend the exhibition, including manufacturers, agents, exporters, importers, consulting firms, service businesses, academic research units, and technical service firms. 

· Exhibition Methods:

1. Focus on exhibition of physical products, assisted with media display such as catalogues, film, projection film, or TV wall. 

2. Voice volume of stereo equipment utilized by exhibitors shouldn’t exceed 70 decibels, according to the regulation of the Taipei World Trade Center exhibition hall. 

· Basic Partition

1. The facilities are not available to those exhibitors who decorate their booths themselves. 

2. Every booth is equipped with a partition 3M long, 3M wide, and 2.5M high, in addition to an eaves panel.

3.  A 100-watt spotlight and 80% new carpet. 

4. One set of nameplate bearing the exhibitor’s company name in full (to be increased for exhibitors with more than three booths). 

5. One reception table and two chairs for every exhibitor (to be increased for exhibitors with more than three booths). 

D. General Conditions of the Exhibition

a. Registration

· Registrations for participation are accepted immediately, and will be stopped when all booths are booked.

·  The charge per booth is NT$42,000, including NT$40,000 for promotional and miscellaneous expenses and NT$2,000 for business tax. A deposit of NT$10,000 per booth must be paid upon registration, with the remaining NT$32,000 to be covered by a check addressed to the United Daily News Co., Ltd., post-dated no later than Oct. 25, 2006. Those intending to take part in the exhibition should fill out the registration forms and application forms for water- and electricity-supply engineering, which should be presented to the organizer upon registration. 

· If registered companies notify the organizer of their inability to take part in the exhibition before the holding of the coordination meeting, they will be not able to take back their NT$10,000 deposits but the remainder will be returned to them without interest. If they cancel their participation after the coordination meeting, the organizer will only return to them half of their payment, without interest. 

b. Coordination Meeting for Exhibitors

After the expiration of registration, the organizer will notify via mail exhibitors concerning the time and venue for the holding of the coordination meeting.

c. Regulations for Exhibition

· Exhibitors should not transfer, lease, or merge their booths in private, or display exhibits under the names of unregistered companies. 

· Exhibitors should be fully liable to compensation for improper booth decoration which inflicts damages on showground facilities or exhibits of neighboring exhibitors. 

· Products irrelevant to the exhibition theme shouldn’t be allowed to take part in the exhibition. Exhibitors should bear legal responsibilities themselves for counterfeit products. 

· In case the organizer has to defer or shorten the exhibition period due to force majeure, including act of God, plague, strike, or national emergency, it’ll not be liable to any responsibility for compensation. 

· For any insufficiency in the regulations, the organizer will made necessary revisions or additions and explain the changes to exhibitors. 

d. Operation for booth decoration: 

· The showground will be open to the exhibitors for booth decoration from 7:00 a.m. to 5:00 p.m., November 15 and 16, 2006. 

· Exhibitors who need overtime work must apply to the organizer one and a half hours before the closing time, and will be subject to applicable fees. (In the event multiple exhibitors apply for overtime works, fees will be shared. Without application, exhibitors are not permitted to stay at the showground for overtime works.)

· The organizer will not provide service or space for temporary storage of objects. Exhibitors should clear non-exhibits and large wastes (such as wooden box) out of the showground themselves. 

e. Formal Exhibition: The exhibition will be formally inaugurated with a ribbon-cutting ceremony on the morning of November 17, 2006 and will last until Nov. 20, 10:00 a.m. to 6:00 p.m. every day. The exhibition will open to all visitors free of charge. (Children aged under 12 are allowed to visit the exhibition only on November 18 and 19, but will be denied access to the showground on November 17 and 20).

f. Dismantling and Clearance: 

· Dismantling and clearance should be undertaken 6:00 p.m.-12:00 p.m., after the closure of the exhibition on November 20, 2006. Afterwards, the organizer will assume responsibility in regard to waste disposal, with related fees to be borne by the exhibitors.

· After the end of the exhibition, exhibitors must require their contractors to remove all of their own objects used to decorate their booths, including carpets.
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Registration Form           
	Company Name
	
	ID No.
	
	
	
	
	
	
	
	

	Invoice Title
	
	ID No.
	
	
	
	
	
	
	
	

	Invoice Address
	□ □ □

	Mailing Address
	□ □ □

	President
	
	Tel:
	
	Fax:
	

	Contact Person
	
	Tel:
	
	Fax:
	

	Exhibition Area
	□Building Materials and Interior Décor Area　　□Ceramic and Bathroom Ware Area　　□Green Building and Green Building Materials Area

□Real Estate Area　　　□Lighting Technology Area　　□Kitchen Ware Area
· Stone Materials Area　　□Fire Fighting and Disaster Prevention Area

	Units of Booth
	
	Exhibits:

	Charges
	NT$
	Business Tax (5%)
	NT$
	Basic Booth Set-up
	□ Yes □ No

	Total Cost
	
	EDN AE in charge (and employee code numer)
	

	Company Chop
	
	Company President Signature
	

	Remarks:

1. This registration form will serve as the receipt for payment collected by the Economic Daily News

2. Upon registration, a deposit of US$10,000 in cash is required for one booth, and the balance for each booth can be paid in the form of a check payable to the United Daily News Co., Ltd. and cashable no later than Oct. 25, 2006.

3. In case any company which has registered fails to attend the show for any reason and informs the show organizer of its withdrawal before the exhibitors’ coordination meeting is held, its deposit won’t be returned and the remainder will be returned on a non-interest basis. If any registered exhibitor decides to withdraw after the exhibitors’ coordination meeting, the show organizer will keep half of all the exhibition payment and returned the other half on a non-interest basis.

Exhibition Rules:

1. During the exhibition period, exhibitors are not allowed to pack up or withdraw their exhibits until the show is over. Exhibitors are required to fill out the forms for entry or exit of their exhibits and are allowed to enter or withdraw their exhibits only after gaining permission from the show organizer.

2. Exhibits are confined to those products manufactured or sold by exhibitors, and should be identical to those listed in the exhibit forms. If any exhibitor is found to have displayed any products inconsistent with the theme of the show, the exhibitor will be deprived of the right to participate in the show and its payment won’t be returned.

3. Exhibitors are prohibited from selling or transferring in private some or all of their booked booths to others.

4. Exhibitors are advised to buy related burglary and property insurance in advance.

5.In case the organizer has to defer or shorten the exhibition period due to force majeure, including act of God, plague, strike, or national emergency, it’ll not be liable to any responsibility for compensation.



2006 Taipei International Building Materials, Kitchenware, Furniture & Lighting Show

(data for buyers’ guide) (please make a copy for self reference)
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(Tariff for Water- and Electricity-Supply Engineering and Related Regulations)

A. Water- and Electricity-Supply Engineering 
Common Electricity Usage: 

(

1. The organizer provides electricity line and one single-hole plug socket of 110 voltage and 500 watt to every booth. 

2. NT$500 will be chargeable for every extra set of 500-watt electricity line and single-hole plug socket; the same rate is applicable to extra set of electricity line and plug socket of under 500 watts. 

3. The engineering work will be executed according to the applications of exhibitors. For those without filing applications, the organizer will provide just one set of 110-voltage and 500-watt electricity line and plug socket. 

Driving-Force Electricity: 

1. The organizer will provide every booth one electricity line, free of charge, for power devices under five horsepower. Extra line will be chargeable. 

2. Exhibitors can apply for free electricity supply for power devices under five horsepower every booth.  

3. The organizer will screen the applications of exhibitors and then execute the engineering works accordingly. Electricity will be supplied with no-fuse switch. 

4. Excess electricity consumption over the free quota of five horsepower will be chargeable according to the following tariff: 

HP

NT$

HP

NT$

HP

NT$

HP

NT$

1

913

21

8,550

41

32,988

61

73,300

2

1,038

22

9,775

42

34,200

62

76,188

3

1,350

23

11,000

43

35,263

63

78,188

4

1,468

24

12,213

44

36,650

64

80,625

5

1,588

25

13,438

45

37,875

65

83,063

6

2,138

26

14,663

46

39,088

66

85,513

7

2,325

27

15,913

47

40,288

67

87,950

8

2,563

28

17,100

48

41,538

68

90,400

9

2,688

29

18,325

49

42,750

69

92,838

10

4,375

30

19,550

50

43,975

70

95,288

11

4,575

31

20,763

51

46,425

71

97,725

12

4,850

32

22,000

52

48,863

72

100,175

13

5,488

33

23,213

53

51,313

73

102,613

14

5,775

34

24,438

54

53,750

74

105,050

15

6,075

35

25,650

55

56,638

75

107,500

16

6,725

36

26,875

56

58,638

76

109,938

17

7,000

37

28,100

57

61,075

77

112,388

18

7,288

38

29,313

58

63,525

78

114,825

19

7,575

39

30,538

59

65,963

79

117,275

20

7,838

40

31,763

60

68,413

80

119,773

B. Water-Supply Engineering:

1. Water supply is only for the need of machinery and the display of exhibits. 

2. The organizer, after screening the applications of exhibitors, will supply free of charge one hose with 20 mm caliber to every exhibitor in need of water supply. 

3. NT$3,500 will be chargeable for every extra hose with 20 mm caliber. 

C. Related regulations

1. The aforementioned charges must be added with 5% value-added tax. 

2. The organizer will ignore applications without supplying necessary or clear information, but exhibitors can fill the insufficiency by supplying the necessary information by October 20, 2006.

  3. Exhibitors who complete applications by October 20 2006 can enjoy 20% discount of the charges. Otherwise, they will not be eligible for free service and discount. 

4. Exhibitors should pay off various chares with cash or sight checks by October 25, 2006; otherwise, they applications will be invalidated. 

5. Revocation of applications should be presented in written form by November 3, 2006. The organizer will refund 80% of the paid fees. After the deadline, the money will not be refunded. 
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《水電工程申請表》

(各項工程相關收費原則及標準，請參閱附件資料)

公司名稱

經濟日報經手人

聯 絡 人
電    話
參展攤位數
各項

工

程

申請欄

AC.110V

一般用電

       瓦       組：       瓦       組：       瓦       組

(主辦單位每攤位均免費提供500瓦一組，請就不足部分提出即可。(如果足夠，可免填)

動

力

用

電

AC.

220V

三

相
     馬力     組

     馬力     組

     馬力     組
單

相

     馬力     組

     馬力     組

     馬力     組
(請以馬力數填寫數據

(其他特殊電壓由參展廠商自行轉換，主辦單位不另提供

特

殊

電

壓

□208V

□277V

□380V

□480V
三相

      馬力      組

      馬力      組

      馬力      組
AC.110V

24小時

供電

□需要

請註明原因：                               
□不需要

非110V電壓者，主辦單位不予提供，請自行安排

用  水

□需要水管     套 (請註明原因：                           )
(本項僅限產品操作使用  (一套含進、出水各一支

□不需要

公

司

簽

章

負

責

人

簽

章

  ︵

應由

繳大

費會

用審

  核

  ︶

○用電工程：新台幣           元

○用水工程：新台幣           元

○營 業 稅：新台幣           元

 總      計：新台幣           元
備考：

1. 本表請務必詳填，若因填據不實或未填，而未能於規定期限修正者，相關水電工程費用概由參展廠商自行負責。

2. 機器附帶電熱裝置者，務請將所需發熱電力折算為馬力。

3. 本表資料專供主辦單位作為場地設施及攤位安排之用，因資料不實而發生之意外，由填表廠商負全部責任。

4. 參展廠商在其攤位上安裝之電器設備，因電器本身品質不良或使用不當而引起任何財務損失及人員受傷等結果，應由參展廠商負全責。

5. Charges (Determined by the Organizer)
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Application Form for Power and Water Engineering

(For the principles of charges and standards for various engineering works, please see the attached data)

	Company Name
	
	EDN AE in Charge
	

	Telephone
	
	Number of Booths Booked
	                  

	Application for various   engineering works
	AC.110V
General power supply
	         W          Sets

         W          Sets 

         W          Sets ■No need to fill out the section for those with power consumption under 500 W per booth

	
	Heavy-duty power supply
	AC.220V
	Three phases phase
	    HP    Sets

    HP     Sets
    HP    Sets
	One phase
	    HP     Sets

    HP     Sets

    HP     Sets
	■ Please fill in the number of horse power

■ Exhibitor should make conversion for special voltage power itself. 

	
	
	Special voltage power supply
	□208V  □277V                   □380V  □480V
	Three phases
	    HP     Sets

    HP     Sets

    HP     Sets
	

	
	24-hr power supply

AC.110V
	□need  reason：

□no need

‧The organizer won’t supply non-110 v. power.
	Water supply
	· need ____pipes reason：

· only for operation of exhibits

· One set includes one pipe for inflow and one for outflow of 
water.
□no need

	Company chop
	
	Company president signature
	
	Charges (Determined by the Organizer)


	* Electricity Engineering: NT$

*Water Engineering: NT$

VAT: NT$

Total: NT$

	Notes
	1. Please fill out this form in detail. For failure to do so correctly, exhibitors will be responsible for related charges for water, power, and forklift services themselves.

2. In case exhibits are fitted with electric heaters, exhibitors are required to calculate the amount of horsepower for power needed for the heaters. 

3. This form will serve as the reference for the show organizer in arranging the site facilities and booths. Exhibitors should be responsible for whatever accidents caused by their incorrect data put on the form. 

4. Exhibitors should be responsible for their own financial losses or staff injuries, if such losses and injuries are caused by poor quality or improper use of the electrical equipment they install at their booths.
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       Form for Ad Placement

	Code Number 
	

	Ad Contents：
	
	
	Ad Client：                         

Address：                           

Telephone：                         
Receiver of receipt：                         

Address：                         

No. of Uniform Invoice：                         

Chops of company and president：

	Ad Category：
	
	
	

	Ad Space：
	
	
	

	Ad Page No.：
	
	
	

	Ad Price：
	
	
	

	Business Tax 5%：
	
	
	

	Total：
	
	
	

	Exhibition Area：
	□Building Materials and Interior Décor Area　　□Ceramic and Bathroom Ware Area　　□Green Building and Green Building Materials Area

□Real Estate Area　　　□Lighting Technology Area　　□Kitchen Ware Area
Stone Materials Area　　□Fire Fighting and Disaster Prevention Area
	
	

	
	
	
	
	
	

	

	AE in Charge：
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Ad Category
	Print Color
	Color
	
	
	
	
	
	

	
	 Page
	□cover   □inside cover 

□page  □full page

□half page   □1/4 page
	
	
	

	
	
	
	
	Notes:

g. The request for ad placement will be effective only with the chop and signature of the company and its president. 

h. This form for ad placement also serves the receipt for charges collected by the newspaper. 

i. After delivering to the editing unit, the ad copies can be revised via the AE in charge before the printing deadline. Afterwards, the editing unit won’t accept any revision. 

j. For any litigation deriving from the contract, both parties agree to have the Taiwan district court as the court of jurisdiction for the first trial.

	Notes：

1. Please fill out the information in details clearly and correctly. 

2. Please specific the subjects for the ad for the column for ad content. 
	
	


Ad Prices for the Show Publication

	Color
	Specifications
	Prices 

	 Color 
	Back Cover
	80,000

	
	Inside Cover
	70,000

	
	First Page
	70,000

	
	Second & Third Page
	50,000

	
	Fourth & Fifth Page
	40,000

	
	First Page from the Back 
	50,000

	
	Back Cover

Inside 
	50,000

	
	Inside Full Page 
	30,000

	
	Inside 1/2 Page
	16,000

	
	Inside 1/4 Page
	8,000
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(Data for Buyers’ Guide) (Please Make a Copy for Self Reference)


Budget Exhibition, Abundant Results

For Participation in the Exhibition, Please Contact

Taipei（02）27681234#3036、6252    Taoyuan（03）2150180

Taichung（04）22312729              Changhua（04）7115439

Tainan（06）2155885                Kaohsiung（07）2117116




The data in this form will be published in the exhibition publication. To assure the accuracy of the data and your company’s interest, please fill the form in typing. 


For any change, please contact the person in charge of the organizer. The form and any change must be presented to the organizer before October 20, 2006. Afterwards, they won’t be accepted by the organizer. 


Exhibition Area�
□Building Materials and Interior Décor Area　　□Ceramic and Bathroom Ware Area　　□Green Building and Green Building Materials Area


□Real Estate Area　　　□Lighting Technology Area　　□Kitchen Ware Area


Stone Materials Area　　□Fire Fighting and Disaster Prevention Area�
�



Number of Booth�
Booth(s)�
�
Company Name：(Chinese)                                                


　　　　　((English)                                                


Company Address：(Chinese)                                                


　　　　　(English)                                         Tel.：                    Fax：                        


e-mail：                   http://                         


Names of Exhibits �
�
Chinese�
English�
Chinese�
English�
�
1.�
�
4.�
�
�
2.�
�
5.�
�
�
3.�
�
6.�
�
�
Date for Filling the Form：    year___month___date Filler：                 


EDN AD：               Signature：                 
































The data in this form will be published in the show publication. Please fill the form in typing to assure the correctness of the data. 


For any changes in the data, please contact the person in charge of the organizer. The form or data changes should be handed to the organizer by October 20, 2006 and will be rejected by the organizer afterwards. 


Exhibition Area�
□Building Materials and Interior Décor Area　　□Ceramic and Bathroom Ware Area　　□Green Building and Green Building Materials Area


□Real Estate Area　　　□Lighting Technology Area　　□Kitchen Ware Area


Stone Materials Area　　□Fire Fighting and Disaster Prevention Area�
�
No. of Booth �
Booth(s)�
�
Company Name：(Chinese)                                                


　　　　　(English)                                                


Company Address：(Chinese)                                                


　　　　　(English)                                         


Telephone：                    Fax：                        


e-mail：                   http://                         





    Names of Exhibits�
�
Chinese�
English�
Chinese�
English�
�
1.�
�
4.�
�
�
2.�
�
5.�
�
�
3.�
�
6.�
�
�
填表日期：    年    月    日   填表人：                 


經濟日報經手人：               簽　名：                 
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